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KIRSHENBAUM & BOND 


CONFERENCE REPORT 


DATE: August 7, 1991 


CLIENT: 
BRAND: 
DATE HELD: 
LOCATION: 
PRESENT: 


Philip Morris USA 

Fortune 

August 6, 1991 

Philip Morris 

Client: L. Suwarna 
S. Reich 


Agency: K. Glaser 
A. Spade 


CC: 


J. Bond, N. Carr, S. Hissam, A. Lemon 


OBJECTIVE: 

To review outdoor, point-of-sale and ROP formats. 


1DISCUSSION/AGREEMENTS: 


1. Outdoor 

a) after presenting black background/reverse type, brown 
background and red background, it was agreed that 
white background best presents product and price 
point. 

b) layouts and spacing of type are to be reworked for: 

“Save a fortune, smoke a Fortune” 
and 

“Don't spend a Fortune, smoke one” 

c) package is to be tilted slightly, opposite facing as well 
as straight up with shadow. 

d) agency is to reverse red and blue colors on pack. 
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2. Agency presented on ROP newspaper ad which was 
approved. Agency is to use same format for other ads. 

3. Agency presented three P-O-S applications of ad copy line - 
for carton header, 4-sided carton display header card, and 
pack header card. 


NEXT STEPS 

1. Agency Is to fax revised outdoor layouts to clients, due end of 
w/o 8/5. 

2. Susan Reich is to arrange with Steve Hissam next meeting for 
end of w/o 8/12. 

3. For next meeting agency is to finish outdoor revisions, show 
additional ROP newspaper ads, and apply copy line for two 
additional P-O-S pieces. 
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